(I San Luis Obispo

Chamber of Commerce Report to City of SLO- PCC Committee
Public Relations Contract/June 2010

Sec. | Objective Action Results
1 Assist in implementing City Tourism
Marketing Goals and Objectives ,
1.1 Continue to maintain and improve upon | Will be meeting with LEVEL, VCB and | Attended CalTIA- California Conference
Strategic Alliances. City in July. on Tourism June 7-9t.
2.0 Use of City’s Brand Using Sincerely logo on all materials.
3 Focus on Public Relations Efforts
3.1 Utilize targeted themes
3.2 Provide information to travel/assignment
editors
3.3 Target various niche interests Researching meetings/event contacts
and updating outdoor contacts for fall
releases about events.
4 Media Relations
41 Aggressively maintain and develop
relationships with travel writers/editors
4.2 Target specific media markets
1 4.3 Respond timely to media requests Worked with writer from Every Day




with Rachael Ray on a story about
“women in wine”. Submitted several
ideas from SLO wineries.

Worked with filmmakers for Inspired
by California, a documentary sertes
about what inspires the people who live
in this state. 900 Californians in 90
days.

Submitted B-roll with the VCB to Wheel
of Fortune for a giveaway that the VCB
is working on with the show.

4.4 Primary host of press trips Working with travel writer from Inside
Santa Clarita Valley Magazine on
bicycling the central coast story. Will be
hosting him in middle of July.
4.5 Media Relations Goals
4.5 Results Houston Chronicle story picked up by:

AARP
Seattlepi.com (Seattle Post-Intelligencer)
Wineindustryinsight.com

Star Tribune- Minneapolis, MN
http://www startribune.com/lifestvle/trav

¢1/97232079. htmPelr=KArks7PYDiaK7DU
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Gadling.com (top 10 travel blog)
Madonna Inn weirdest hotel

http://www . gadling.com/2010/06/21/weir
dest-hotels-in-the-world/

(website, est. value- $1,000)

5 Specific Public Relations Efforts

5.1 Develop Story Ideas Will be sending fall events release. Sending out next year’s wine events
throughout county release.

52 12 press releases/ 4 “What's New” Sent out Fall events release:
http://visitslo.com/cm/Releases/Release-
2010FallEvents. html

6 Maintain Information

6.1 Computer mailing list of travel media Ongoing.

|1 6.2 Update listings in publications Ongoing.
6.3 Annual Special events calendar Ongoing.
| 6.4 Press Room at www . visitslo.com Ongoing updating.

6.5 Media Kitty/ My Media Info report Working with MyMedialnfo’s editorial
calendars to gain info on articles that are
in production that would SLO would be a
good fit for.

7 Written Monthly Reports

|8 Report




Estimated Value of placed PR 2009-10

Media July August September October November December
Disney's Family.com $ 125,000

Flight Line Newspaper $ 1,000

National Geographic Adventure $ 150,000

US News & World Report $ 80,000

Art and Entertain me $ 1,000

Mainstream Erotic $ 1,000

US News & World Report $ 80,000

RealTravelAdventures.com $ 1,000

Skywest $ 120,000

The Record/ northjersey.com $ 15,000

The Desert Sun $ 4,500

Total $ 2000([|%$ 201,000 $ 356,000 $ 4,500 $ 15,000 [ | $ -
Media January February March April May June
Real Travel Adventures 1000

LA Times Ad Section 18,000

Coast Kids (Coast Magazine) 7,050

Sunset Magazine 106,000

Active.com 5,000

Desert Sun 24,000

eHow.com 1,000

Examiner.com- ROB 3parts 9,000

Examiner.com- Bounty 3,000




San Jose Mercury

138,000

Contra Coast Times 69,000

Marin Independent Journal 36,000

Style Media Group (3) 54,000

MSN.com- Pricy Cities Pay Off 250,000

Wine Spectator- SLO Travel 123,000

BBC- Postcards from across Pond 150,000

Away.com 50,000

Houston Chronicle (w/TBID) 117,500

gadling.com (blog) $1,000
Total $19,000.00|#| $143,050.00{#| $255,000.00 $54,000.00 $690,500.00 | # $1,000.00

For details on individual placements, see monthly PCC report.




Sec.

(f San Luis Obispo

Chamber of Commerce Report to City of SLO- PCC Committee
Event Promotion Contract/June 2010

7Objective

Action

Results

Create an Events Promotion program that
capitalizes from the wealth of local events
and increase their visibility and utilize
them as a point of departure to attract
visitors to San Luis Obispo.

1.1

Collaborate with marketing directors to
attract media to events and offer to host
press trips.

Continue to work with several groups:

GALA- Pride

City to Sea

GranFondo

SLO Vintners

Savor/VCB

CP Alumni

CP Athletics

Central Coast Cancer Challenge
SLO Criterium

SLO Airport

Continue to work with Savor on planning
for SLO events and promotion of events
both in SLO and in releases outside of the
area and in all promotional materials.

Meet with CP Alumni house and
discussed ideas for homecoming this year
and working together more. Provided
giveaway brochures and discussed plans
to distribute.

Meet with CCCC to discuss how to
proceed with marketing plans.

Continue to promote all upcoming events
in marketing materials.

Continue to meet with Airport’s







(f San [uis Obispo

Chamber of Commerce
www.VisitSLO.com Web Site Activity
June 2010

June ‘10 May ‘10 June ‘09

# of distinct visits/sessions: 29,644 32,746 37,493

# of total pageviews: 119,876 120,543 177,266
Avg. sessions per day: 988.13 1,056.32 1,249.76
Avg. pageviews per session: 4.04 3.68 4.72
Avg. length of time on site: 05:28 05:02 04:35

SRR g Sessions! Pageviews Hits Bytes
Range Total: 364,926 Monthly Average: 20,410.50

e
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Graph is # of sessions/distinct visits over a one-year period.

Top three most viewed pages:
June ‘10 May ‘10 June ‘09

Postcards: 1,767 1,566 1,282
Lodging: 610 565 599
Activities: 358 358 252

Number of Hours expended: 47hrs
Calendar Inputting- 26 hrs
Updating/Changes/Additions- 21 hrs




(I) San Luis Obispo

Chamber of Commerce

Visitor Center Contract

Visitors to Center:

June 2010

Promotional materials distributed:

City Maps
County Maps
Visitor Guides
Visitor Packets

Advertising responses fulfilled:

EnjoySLOwines.com/Advertisement - -
BeautifulSLO.com/Advertisement - -

WelcomeSLO.com/Advertisement - -
TraveltoSLO.com/Advertisement - -

GoToSLO.com/Advertisement

LetsGoSLO.com/Advertisement - -

HelloSLO.com/Advertisement
SLOEasy.com/Advertisement
SLOGoing.com/Advertisement

SLOGetaway.com/Advertisement - -

Phone Line #/Advertisement
Phone Line #/Advertisement
Savor Magazine. VCB Coop
OutsideleadInfo.com

VisitSLO.com/Advertisement

On-line Newsletter
Sunset Responses
Other

Total Responses:

Total sent year-to-date:
City Ad Packets
Amtrak Coupons

Jun. 10 May 10
6, 331 5,257
60 81

133 177

16 10

- 11

18 33

740 4

758 48

Jun. 09
6, 567

118

124
22

718

4, 840



SAN Luis OBISPO

CHAMBER OF COMMERCE VISITOR CENTER

JUNE 2010
PEOPLE COUNT
DAY DATE PEOPLE DAY COUNT PEOPLE EVENING f
COUNT N
|
Thursday 3 304 20
. |
Friday 4 282 19 |
Saturday 5 197 11J
Thursday 10 298 47
Friday 11 168 27
Saturday 12 179 68
ThurSday 17 285 28
Friday 18 148 58
Thursday 24 320 35
Friday 25 299 19
Saturday 26 214 68
Total 2,921 413
CALENDAR OF EVENTS
Total number of events in June calendar: 105
Total number of events inputted as of 01/01/2010: 457
Number of events inputted during this month: 125




SAN LUIS OBiISPO CHAMBER OF COMMERCE VISITOR CENTER

JUNE 2010
VISITOR RELATED EMAIL & PHONE CALL REPORT

DAY DATE PHONE CALLS EMAIL
Tuesday . 18 5
Wednesday » 27 n
Thursday 5 34 10
Friday 4 31 7
Saturday s 24 1
Sunday 6 18 6
Monday . 36 2
Tuesday 5 28 5
Wednesday 9 43 7
Thursday 49 7
10
Friday 1 39 9
Saturday 17 0
12
Sunday 15 1
13
Monday 12 22 15
Tuesday 15 25 7
Wednesday 1 30 6
Thursday 17 43 8
Friday 18 48 7
Saturday 19 27 0
Sunday 20 21 0
Monday ”n 27 13
Tuesday . 41 3
Wednesday 2 23 8
Thursday 24 19
Friday 25 30 0
Saturday " 22 0
Sunday . 28 3
/
Monday 28 33 2
Tuesday 29 26 7
Wednesday 30 34 11
TOTAL 898 168




